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Of Indonesia
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As the largest archipelago in the world
with over 17,500 islands, Indonesia is
home to more than 277.5 million people
from more than 300 ethnic groups.




[Overview of Indonesia] DEMOGRAPHIC

Population:

277.5M

(4th most populous country in the world)

source . [ndonesia Po, on (2023) - Worldometer

Median Age:

29.9

(Years)

Total Area:

1,905

(million km?)
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Urban Population:

99.1%

(163.9 Million people)



https://www.worldometers.info/world-population/indonesia-population/

[Overview of Indonesia] ECONOMIC OVERVIEW M U LT I WAN C' l
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Indonesia aims to be the world’s 5th largest economy by 2045 (Golden Indonesia 2045)

Projected GDP 2023/2024 growth : Major GDP sectors :
5 2 O/ O  3rd among SEA countries O Manufacturing O Mining
L O O  5th among G20 countries O  Wholesale & Retail O  Construction
O  Nearly double the global GDP growth rate (2.80%) O  Agriculture
Q4 2023 GDP growth Inflation Rate :

e}

0 5.05% GDP growth in 2023 O 2.75% (Feb 2024)
O 3.05% (Mar 2024)
w O 3.00% (Apr 2024)

GDP per capita : US$ 4,788

source . Prospek Cerah Perekonomian [ndonesia 20. Countries with the largest gross domestic proguct (GPP) 2022 | Pata worldban ertumbuhan Fkonomi/ndonesia | GDP growth annual | Pata Inflasi B
ndonesia’s trade surplus hits record | GDP share by sector 2022



https://mediakeuangan.kemenkeu.go.id/article/show/prospek-cerah-perekonomian-indonesia-2023
https://www.statista.com/statistics/268173/countries-with-the-largest-gross-domestic-product-gdp/
https://data.worldbank.org/country/ID
https://data.worldbank.org/country/ID
https://tradingeconomics.com/indonesia/gdp-growth-annual
https://www.bi.go.id/id/statistik/indikator/data-inflasi.aspx
https://www.channelnewsasia.com/asia/indonesia-trade-surplus-increase-record-high-2022-3210926
https://www.statista.com/statistics/1019099/indonesia-gdp-contribution-by-industry/
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[Overview of Indonesia] DIGITAL OUTLOOK

Indonesia has more than 212 million 62.1% of respondents in Indonesia have bought 92% of respondents in Indonesia stated that they
internet users, where over than 75% items after seeing them on social media. shopped from e-commerce marketplaces in the past
of them (167 million users) are active ~(Social medlia survey, Feb 2022) three months.

~(Social media survey, Feb 2022)

social media users. More than 50% of the population are young people

between ages 18 and 39 years old, spanning both Consumer spending is on an upward trend, with a
Millennial and Gen Z generations. Q22023 growth rate of 3.08%.

source . British Coundll / Rigital 2023: Indonesia | Social media influence on buyving behaviour ] Preferred online shopping channels Indonesia 2022 / Indonesia Consumer Spendin,



https://www.britishcouncil.org/research-policy-insight/research-reports/next-generation-indonesia
https://datareportal.com/reports/digital-2023-indonesia
https://www.statista.com/statistics/1343108/indonesia-social-media-influence-on-buying-behavior/
https://www.statista.com/statistics/1343108/indonesia-social-media-influence-on-buying-behavior/
https://tradingeconomics.com/indonesia/consumer-spending

[Who We Are] MU LTIWANGI
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Who We Are

With a dedicated focus on luxury beauty
products, Multi Wangi Group (MWG)
boasts over five decades of experience,
standing as a distinguished name in the
industry.

Serving as the parent company to Multi Wangi Alami and Aneka Inti Wangi,

MWG has established itself as a prominent player with a dedicated
workforce exceeding 500 professionals.



[Who We Are] OUR VISION M U LT IWAN Cl l
GROUP

Our Vision :

Be the partner of reference in beauty brand
building in Indonesia.

Our Values :

Trust, transparency and respect to build solid and long term partnerships
with principals, retailers, landlords.

Passion, creativity and excellence to build brand’s success.

Train, grow and motivate our people to achieve always more.

Proudly Indonesian and only Indonesian.



[Who We Are] MULTI WANGI GROUP

ANEKA INTI WANCI

—— [1974]

Aneka Inti Wangi stands as a prominent figure in the industry. As
the exclusive distributor of Kanebo Cosmetics, our commitment
lies in delivering exceptional beauty experiences and premium

products to our valued customers.
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MULTI WANGI ALAMI

[1983]

Multi Wangi Alami holds a vital position in the realm of luxury beauty.
With exclusive rights to distribute numerous distinguished luxury
beauty brands, our mission centers on providing elevated beauty

products and experiences for our esteemed clientele.



[Who We Are] BRANDS
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KANEBO
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Nermefica

PARIS

LACOSTE @@=



[ Beauty Landscape of Indonesia ] M U LT I WA N Cl l
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Wh e r e We A r e Beautiful Landscape of Indonesia

Indonesia’s makeup and personal care
market is witnessing growth, creating

avenues for both global and local players
In the sector.

source . Beauty & Personal Care Market Forecast [ [ndonesia’s Beauty and Personal Care Market Growth / Beauty and Personal Care Industry | Statista Market Forecast / skin care market revenue 2018-202

cosmetics market revenue / fragrances market revenue 2014-20,



https://www.statista.com/outlook/cmo/beauty-personal-care/indonesia
https://www.trade.gov/market-intelligence/indonesias-beauty-and-personal-care-market-growth
https://business-indonesia.org/news/beauty-and-personal-care-industry-continues-to-shine-in-indonesia-s-online-market
https://www.statista.com/outlook/cmo/beauty-personal-care/skin-care/indonesia
https://www.statista.com/forecasts/1214255/indonesia-revenue-skin-care-market
https://www.statista.com/forecasts/1214149/indonesia-revenue-cosmetics-market
https://www.statista.com/forecasts/1214234/indonesia-revenue-fragrance-market

[Beauty Landscape of Indonesia] KEY FACT M U LT I WAN C' l
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MARKET SEGMENTS IN 2023

TOTAL MARKET TOTAL PRESTIGE MARKET

2023 USD 4,200 million
2028 USD 5,700 million

2023 USD 730.3 million
2028 USD 912.6 million

Skincare Market

2023 USD 2,100 million
2028 USD 2,800 million

Prestige Skincare Market

2023 USD 248 million
2028 USD 308.5 million

Make-Up Market

2023 USD 1,700 million
2028 USD 2,400 million

Prestige Make-Up Market

2023 USD 319 million
2028 USD 403.5 million

Fragrance Market

2023 USD 400 million
2028 USD 500 million

Prestige Fragrance Market

2023 USD 163.3 million
2028 USD 200.6 million




[Beauty Landscape of Indonesia] LUXURY BEAUTY M U LT I WAN C' l
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INDONESIAS LUXURY GOODS (e eorsedsemidio g ncome i, sre

IC\SAQOR\}j\/E/—lA\_Il\ISNEgAF\)LELCYTéEE T0 willing to pay for well-known imported brandé.
3.73%

(CAGR 2023-2028)

List of Prestige Retailers and Chains ;

17 Sogo 1 Galeries Lafayette
With a growing middle class and increasing disposable income, 15 Metro 1 Central
thereis arising demand for premium and luxury fragrances
among Indonesian customers.

2 Seibu 18 Sephora

More and more luxury beauty brands have entered the Indonesian market.
Luxury beauty brands are progressively opting for their own counters or
boutiques within department stores and upscale shopping centers.

onesia | Indonesia's Beauty and Personal Care Market Growth | skin care market revenue 2019-2028 | prestige cosmetics market revenue 2019-2028 | prestige fragrances market revenue 2019-2028



https://www.statista.com/outlook/cmo/luxury-goods/indonesia
https://www.trade.gov/market-intelligence/indonesias-beauty-and-personal-care-market-growth
https://www.statista.com/forecasts/1220024/indonesia-luxury-revenue-skin-care-market
https://www.statista.com/forecasts/1218632/indonesia-revenue-luxury-cosmetics-market
https://www.statista.com/forecasts/1225649/indonesia-revenue-luxury-fragrance-market

[Beauty Landscape of Indonesia] AFFORDABLE BEAUTY

In 2024, the significance beauty
consumers place on value will
drive the importance of quality.

The emerging ‘quiet beauty’
trend will emphasize the quality
of ingredients, proven
effectiveness of products and
reassurance of simplicity.

source ; Mintel | 2024 Global Beauty and Personal Care Trends
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Brands like La Roche-Posay, Skintific and Wardah are
taking the market share significantly in the past few
years, taking advantage of the huge population of
Indonesia.

List of Mass Retailers and Chains ;

86 Transmart 157 Watson'’s
50 Sociolla 217 Matahri
156 Guardian 400 Century


https://www.statista.com/outlook/cmo/luxury-goods/indonesia

What We
Do

MULTIWANGI
GROUP

MWG's reach extends through many counters in prime and permanent locations and regular
creative pop-ups in upscale shopping centers, ensuring optimal exposure and accessibility. MWG
prioritizes staff development through regular intensive training sessions. Looking ahead, MWG
plans to amplify its online presence and broaden its outreach. This commitment underscores
MWG's dedication to sustained growth and prominence.

o Permanent Locations

o Promotions

o Beauty Workshops

¢} Events & Digital Marketing

O Training and Education
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[What We Do]

PERMANENT LOCATIONS
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[What We Do] PERMANENT LOCATION — Map Galeries Lafayette

MAIN ENTRANCE




MULTIWANGI
GROUP

[What We Do] PERMANENT LOCATION - Hermes

Galeries Lafayette Pacific Place — Jakarta
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[What We Do] PERMANENT LOCATION - Hermes

Galeries Lafayette Pacific Place — Jakarta
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[What We Do] PERMANENT LOCATION - Hermes (video)

Galeries Lafayette Pacific Place — Jakarta
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[What We Do] PERMANENT LOCATION - La Perla

Galeries Lafayette Pacific Place — Jakarta
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[What We Do] PERMANENT LOCATION - La Perla (video)

Galeries Lafayette Pacific Place — Jakarta



[What We Do] PERMANENT LOCATION - Van Cleef & Arpels @ g/\I{LJOL_lL—Jl[}/\/A N C‘ I

_LECTION EXTRAORDINAIRE

Galeries Lafayette Pacific Place — Jakarta
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[What We Do] PERMANENT LOCATION - Van Cleef & Arpels (video)

Galeries Lafayette Pacific Place — Jakarta



What We Do] PERMANENT L ATION - Floraiku AOA M U I—-T l WA N G I
| | oA () croup

Galeries Lafayette Pacific Place — Jakarta
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[What We Do] PERMANENT LOCATION - Hermes

Sogo Plaza Senayan — Jakarta
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[What We Do] PERMANENT LOCATION - Coach

coacH q 0

Sogo Plaza Senayan — Jakarta Seibu Grand Indonesia — Jakarta
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[What We Do] PERMANENT LOCATION - Coach

Central Grand Indonesia — Jakarta
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[What We Do] PERMANENT LOCATION - Jimmy Choo

Sogo Plaza Senayan — Jakarta
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[What We Do] PERMANENT LOCATION - Kanebo

B
El

Seibu Grand Indonesia — Jakarta
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[What We Do] PERMANENT LOCATION - Kanebo

Sogo Pondok Indah — Jakarta



[What We Do] PERMANENT LOCATION - Kanebo

ESTEE LAVBER
_ —=
a ]l

Sogo Tunjungan Plaza IV — Surabaya

KANEBO

i-'.xquisi(c Day Cream
from Japan.
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[What We Do] PERMANENT LOCATION - Sensai
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SENSA|

e N

Coming soon — Sogo Plaza Senayan — counter image is for reference only



[What We Do] PERMANENT LOCATION — Augustinus Bader M U LT I WA N C' l
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Augustinus Radcr g -
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Sogo Plaza Senayan — Jakarta
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[What We Do] PERMANENT LOCATION - Molton Brown
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Coming soon — Ciputra World Surabaya — counter image is for reference only
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[What We Do]

PROMOTIONS
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[What We Do] ATRIUMS — Hermes
- #

< UNJARDIN
A CYTHERE

Metro Plaza Senayan — Jakarta



[What We Do] ATRIUMS — Hermes
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Sogo Central Park — Jakarta
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[What We Do] ATRIUMS — Hermes

Sogo Plaza Senayan — Jakarta
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[What We Do] ATRIUMS - Coach

Sogo Kelapa Gading — Jakarta



[What We Do] ATRIUMS - Coach
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Sogo Central Park — Jakarta



[What We Do] ATRIUMS - Van Cleef & Arpels g/\[{LJCIi'L]—JIS/\/A N G l
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Galeries Lafayette — Jakarta
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[What We Do] ATRIUMS - Floraiku

Galeries Lafayette Pacific Place — Jakarta
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[What We Do] ATRIUMS - Jimmy Choo
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Sogo Kelapa Gading — Jakarta Sogo Plaza Senayan - Jakarta



[What We Do] ATRIUMS - Kanebo @ M U I—-T l WA N C‘ I
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KANEBO

5

£

3 { KANEBO
|
i
i

Sogo Plaza Senayan — Jakarta



[What We Do] ATRIUMS - Kanebo @ M U I—-T l WA N G I
GROUP
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Main Atrium Plaza Senayan — Jakarta



[What We Do] ATRIUMS - Kanebo @ M U I—-T l WA N C‘ I
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Skybridge Grand Indonesia — Jakarta
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[What We Do]

BEAUTY WORKSHOPS



[What We Do] BEAUTY WORKSHOPS

s°°\

Bandar Seri Begawan , &£k
BRUNEL ke

MALAYS

NA
BESAR
.

1asi

TER SUNDA ISLANDS
Java Sea
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Roadshow partnering with banks to educate
and give beauty service to the
Priority members though out
Indonesia.

Central Jakarta Central Solo

West Jakarta Java Semarang

Jakarta

South Jakarta Jogjakarta
East Jakarta

East Medan
Bogor Bogor city Sumatra
West Java Bandung city Bali Denpasar
Garut
Cianjur

Cirebon

East Java Malang
Sidoarjo
Mojokerto

Madura
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[What We Do] BEAUTY WORKSHOPS - Kanebo x Priority Banks
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[What We Do] BEAUTY WORKSHOPS - Kanebo x Priority Banks w
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[What We Do]

EVENTS & DIGITAL MARKETING
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[What We Do] EVENTS & DIGITAL MARKETING — Hermes — Sephora E-Comm

Just Landed: Hermes Tutti Twilly
The scent of the Hermes girls.

NEW AT SEPHORA

HERMES

? R\ “ = SEPHORA =20 = SEPHORA 29
() p— | . - | <

HERMES >~ —) — ? \ G
s g e M s i / cormE Sedang Trending
=] b < , . \
S 4 HERMES . P B \!
\ AL gl Db [ & . Q L,
- S 1 G
\
R N l_‘_!i '\‘ .
NEW AT SEPMORA ; }
BESTSELLERS \ ” / :
HOUDAY GST IDEAS l "‘R\"‘S
P TO 50% OFF Tt Totly. Too scont of the Mol g

— —

e st of Hermés gik.
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[What We Do] EVENTS & DIGITAL MARKETING - Van Cleef & Arpels w MULTIWANGI
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Grand Opening — Galeries Lafayette - Jakarta



[What We Do] EVENTS & DIGITAL MARKETING - Van Cleef & Arpels M U LT I WA N G l
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kescruan hari ini at the opening
of @nclecfipel Slafpuciks Rear W

® Qv Qv

42 ke 42 ks 42 hkes

pacificplacejakarta All oyes willbe 00 you with the pacificplacejokarta A¥ eyes wil be on you with the pacificplacejakarta AT eyes wil be 0n you with the
fragrance Clee! & Arpels haute parfumerie. 1t can fragrance of Van Cleef & Arpets haute parfumacie. It <30 fragrance of Yan Clee! & Arpeds haute parfumaie. It can
4 10 the mood for gaing theough the day. #3410 the mood for going through the dary #0410 the mood for going through the day

v 2
Pick up your perfume now a1 Van Clee! & Arpels 1 Galeries. Pick up your perfume row Cloe! & Arpels a1 Galeris Pick up your peefume fow at Van Clee! & Arpels a1 Galeries ® Q

Latayetie, Pacific Place Mall, Ground Flooe Lafayette, Pacific Place Mo, Ground Floor Lafayetre. P: Place Mall, Ground Floor @3 Lied by hellolatabilu and 62 others

Van Cleef & Arpels’ Coection
19 the notiest ingrecbents

epscificclacemall pacificolas .
epacificplacejakarta arta #pacificplacejakarta pertumery.

spocificpiace spacificplace = -
Just B e purest precious stones selected for Use in High e

Jeweliery, $5ime e35ences deserve 10 be cirvaed 1 the
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[What We Do] EVENTS & DIGITAL MARKETING - Van Cleef & Arpels

Grand Opening — Galeries Lafayette — Jakarta



[What We Do] EVENTS & DIGITAL MARKETING - Van Cleef & Arpels

VAN CLEEF & ARPELS

Haute Parfumerie

in parfumery. Just ke the rarest
cted for use in High Jewellery, some extracrdinary
perfumers palte.

word of Van
clarity,

Ambre Impérial, Réwo d'Encens, Néroli Amara.

inosiy.

s iVl s to n

incing the mos
High Perfumery on the skin. The:
and iberated leash of e in thi

clure, While for purity. White for soft

1ha haart of the coloctior
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bursting pink
mingle with

Spicy,

equally myst:
st crossed by matt and gie

black tie around the bolt
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The refined batties of Colie

58  RECISTRY INDONESIA | BEALTY & WELLNESS

Media Coverage — HighEnd Magazine

!

-

$9 VAN CLLLS 8 ASFUAS Lo Lotime (e P Ml Jokarns

MULTIWANGI
GROUP

H IGH EN D STYLE PEOPLE  LEISURE  LIVING MAGAZINE

STYLE BEAUTY

Collection Extraordinaire:
Eksplorasi Koleksi Parfum

yang Mengagumkan

Putrika Annaya Salsabila
6 November 202

000

See Als
Bukan hanya unggul dengan koleksi perbiasan, Van Cleef & ce Also
Arpels hadirkan koleksi parfum yang siap manjakan indra

v
LOOKING TO REFRESH YOUR
IDENTITY MANAGEMENT AND
GOVERNANCE STACK?
Collection Extraordinaire dari Van Clecf & Arpels, lahir Gartner.
pada tahun 2009, adalah penghormatan cerhadap bahan- it s
bahan parfum paling eksklusif, mencerminkan selcksi baru e

permara berharga dalam untuk koleksi perhiasan ikonisnya.

LOOKING TO REFRESH YOUR
IDENTITY MANAGEMENT AND
GOVERNANCE STACK?

Gartner.

Resd Gartner's 2017 Critical
Capabllties for IGA Report

srmsnsaver
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[What We Do] EVENTS & DIGITAL MARKETING - Coach

) seibund

Qv . R

Liked by multivangialami

av - z St

#CoachFrag

 Liked by me

gemyhad My new
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COACH

Eid Mubarak

Qv

Liked by itrat289 an

rodept 5

Qv < 2]

85 likes

Qv R

@ Lited by lumonse

Soee, 0nd METRD Easy Shop

Shop ot METRO Depaetment

oM ragrances ASHopatMETRO SMETROEasyShop
FCoschE agrances FSeprcaiDN
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[What We Do] EVENTS & DIGITAL MARKETING - La Perla
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[What We Do] EVENTS & DIGITAL MARKETING - Hermes




[What We Do] EVENTS & DIGITAL MARKETING - Kanebo
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EXCLUSIVE LAUNCH WITH KANEBO <
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) KANEBO
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0 Wi ere o LazBeauty Chub Membert
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EXCLUSIVE LAUNCH
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facial 1] e
facial massage... more facial massage... more e be vtk
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Sponsored Ads



[What We Do] EVENTS & DIGITAL MARKETING - Kanebo

@ MULTIWANGI
GROUP

ANALYSIS

ey scoms wow e

89 Oy 4 Ory

L

@ CHECK YOURS HERE!

IKANEBO IKANEBO

Here's my results, where's yours? &

TRANERO.SPTC

"KANEBO e N e B | KANEBO e

o RADUANT SXIN REF R SVALABLE AT TORDPEDIA

Influencer Reviews
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e GA N : a st julu dengan
~ @kaneboid ‘s skin navigator biar tau
tNe& their Skincare 9 Lo ok

Navigator to find out my
skin condition

[What We Do] EVENTS & DIGITAL MARKETING - Kanebo

Brw kalian juga bisa check sendin di
rumah loh! Nih ak ksh link nya &3
N E——— -

@ CHECKITOUT! - & TRY KANEBO SKINCARE NAVIGATOR &

t ) x -
Activity | Deeate Boost  Highlighad

.

Influencer Reviews
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[What We Do] EVENTS & DIGITAL MARKETING - Kanebo

Macch 31 140 91
S vy adwina.

KANEBO ROUGE STA y |
' " | . ,. ROUGE STAR

VIBRANT

Influencer Reviews
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[What We Do] EVENTS & DIGITAL MARKETING - Kanebo



MULTIWANGI
GROUP

[What We Do] EVENTS & DIGITAL MARKETING - Floraiku

Ikebana Event with KOLs



MULTIWANGI

[What We Do] EVENTS & DIGITAL MARKETING - Floraiku
GROUP

@ BELANJA DISI

FLORAIKU

PARIS
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[What We Do] EVENTS & DIGITAL MARKETING - Floraiku w
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Okuzono - KOL event — 6 month exclusive menu until October 2024




[What We Do] EVENTS & DIGITAL MARKETING - Floraiku

Okuzono - KOL event — 6 month exclusive menu until October 2024

FLORAIKU

PARIS

SPRING RIVER SET MENU

Chirashi Don which consist of fresh salmon, kanpachi and
maguro, served with a complementary Ebi and Vegetable Tem-
pura; Grilled Salmon, Scallop, and Tamago; Smoked Duck and
Beef Sukiyaki. End the meal with sweet combination of Mochi
Ice Cream, Fresh Strawberries and Matcha Cookie Crumbles

FLORAIKU PARIS

Spring River is the latest fragrance launch by French perfume

house, Floraiku Paris. Created in collaboration with perfumer

Alienor Massenet, Spring River is inspired by the awakening of

nature and the arrival of spring. Fresh citrus top notes are

blended with a delicate floral heart before closing in a cloud of

woody musks, recalling the enveloping cocoon of winter just
past.

17

I

Founded in 2017 by Clara and John Molloy, Floraiku Paris is

inspired by the sophistication and refinement of Asia. Available

exclusively in Galeries Lafayette, Pacific Place Mall, Jakarta.

Floraiku features three key collections paying homage to tradi-

tional ceremonies in Asian culture; tea and spices, ikebana
flowers and incense.
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[What We Do] EVENTS & DIGITAL MARKETING - Floraiku
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mariarahajeng @
W27 Plaza Senayan

2.067 likes

mariarahajeng When you casually come across a huge
@kaneboid window display of you and your giris... @
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Trip to Japan - KOLs
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[What We Do]

TRAINING AND EDUCATION
-




MULTIWANGI
GROUP

[What We Do] TRAINING AND EDUCATION - Hermes
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House of Prestigious Brands

CONTACT US

E virlya.budiono@multiwangi.com

T

+62-811-975-666



