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As the largest archipelago in the world 
with over 17,500 islands, Indonesia is 
home to more than 277.5 million people 
from more than 300 ethnic groups.



277.5M 29.9 1,905 59.1%

[Overview of Indonesia] DEMOGRAPHIC

https://www.worldometers.info/world-population/indonesia-population/


[Overview of Indonesia] ECONOMIC OVERVIEW

Indonesia aims to be the world’s 5th largest economy by 2045 (Golden Indonesia 2045)

5.2% o 3rd among SEA countries

o 5th among G20 countries

o Nearly double the global GDP growth rate (2.80%)

5.17% Q4 2023 GDP growth 

5.05% GDP growth in 2023

Projected GDP 2023/2024 growth : Major GDP sectors :

o Manufacturing

o Wholesale & Retail

o Agriculture

o Mining

o Construction

Inflation Rate :

o 2.75% (Feb 2024)

o 3.05% (Mar 2024)

o 3.00% (Apr 2024)

GDP per capita : US$ 4,788

https://mediakeuangan.kemenkeu.go.id/article/show/prospek-cerah-perekonomian-indonesia-2023
https://www.statista.com/statistics/268173/countries-with-the-largest-gross-domestic-product-gdp/
https://data.worldbank.org/country/ID
https://data.worldbank.org/country/ID
https://tradingeconomics.com/indonesia/gdp-growth-annual
https://www.bi.go.id/id/statistik/indikator/data-inflasi.aspx
https://www.channelnewsasia.com/asia/indonesia-trade-surplus-increase-record-high-2022-3210926
https://www.statista.com/statistics/1019099/indonesia-gdp-contribution-by-industry/


[Overview of Indonesia] DIGITAL OUTLOOK

Indonesia has more than 212 million 
internet users, where over than 75% 
of them (167 million users) are active 
social media users.

62.1% of respondents in Indonesia have bought 
items after seeing them on social media. 
~(Social media survey, Feb 2022)

More than 50% of the population are young people 
between ages 18 and 39 years old, spanning both 
Millennial and Gen Z generations.

92% of respondents in Indonesia stated that they 
shopped from e-commerce marketplaces in the past 
three months. 
~(Social media survey, Feb 2022)

Consumer spending is on an upward trend, with a 
Q2 2023 growth rate of 3.08%.

https://www.britishcouncil.org/research-policy-insight/research-reports/next-generation-indonesia
https://datareportal.com/reports/digital-2023-indonesia
https://www.statista.com/statistics/1343108/indonesia-social-media-influence-on-buying-behavior/
https://www.statista.com/statistics/1343108/indonesia-social-media-influence-on-buying-behavior/
https://tradingeconomics.com/indonesia/consumer-spending


[Who We Are]

With a dedicated focus on luxury beauty 
products, Multi Wangi Group (MWG)
boasts over five decades of experience, 
standing as a distinguished name in the 
industry. 

Serving as the parent company to Multi Wangi Alami and Aneka Inti Wangi, 
MWG has established itself as a prominent player with a dedicated 
workforce exceeding 500 professionals. 



[Who We Are] OUR VISION

Our Vision :

Our Values :



[Who We Are] MULTI WANGI GROUP

Aneka Inti Wangi stands as a prominent figure in the industry. As 
the exclusive distributor of Kanebo Cosmetics, our commitment 
lies in delivering exceptional beauty experiences and premium 
products to our valued customers.

[1974] 
Multi Wangi Alami holds a vital position in the realm of luxury beauty. 
With exclusive rights to distribute numerous distinguished luxury 
beauty brands, our mission centers on providing elevated beauty 
products and experiences for our esteemed clientele.

[1983] 



[Who We Are] BRANDS



[ Beauty Landscape of Indonesia ]

Indonesia’s makeup and personal care 
market is witnessing growth, creating 
avenues for both global and local players 
in the sector. 

Beautiful Landscape of Indonesia

https://www.statista.com/outlook/cmo/beauty-personal-care/indonesia
https://www.trade.gov/market-intelligence/indonesias-beauty-and-personal-care-market-growth
https://business-indonesia.org/news/beauty-and-personal-care-industry-continues-to-shine-in-indonesia-s-online-market
https://www.statista.com/outlook/cmo/beauty-personal-care/skin-care/indonesia
https://www.statista.com/forecasts/1214255/indonesia-revenue-skin-care-market
https://www.statista.com/forecasts/1214149/indonesia-revenue-cosmetics-market
https://www.statista.com/forecasts/1214234/indonesia-revenue-fragrance-market


[Beauty Landscape of Indonesia] KEY FACT

Skincare Market

2023 USD 2,100 million
2028 USD 2,800 million

Prestige Skincare Market

2023 USD 248 million
2028 USD 308.5 million

Make-Up Market

2023 USD 1,700 million
2028 USD 2,400 million

Prestige Make-Up Market

2023 USD 319 million
2028 USD 403.5 million

Fragrance Market

2023 USD 400 million
2028 USD 500 million

Prestige Fragrance Market

2023 USD 163.3 million
2028 USD 200,6 million

TOTAL MARKET TOTAL PRESTIGE MARKET

2023 USD 4,200 million

2028 USD 5,700 million

2023 USD 730.3 million

2028 USD 912.6 million



[Beauty Landscape of Indonesia] LUXURY BEAUTY

INDONESIA’S LUXURY GOODS 
MARKET IS EXPECTED TO 
GROW ANNUALLY BY 3.73%
(CAGR 2023-2028)

More than 40 million people, about 15% of Indonesians, 
categorized as mid to high-income individuals, are 
willing to pay for well-known imported brands.

List of Prestige Retailers and Chains ;

More and more luxury beauty brands have entered the Indonesian market. 
Luxury beauty brands are progressively opting for their own counters or 
boutiques within department stores and upscale shopping centers.

Sogo

Metro

Seibu

17

15

2

Galeries Lafayette

Central

Sephora

1

1

18

With a growing middle class and increasing disposable income, 
there is a rising demand for premium and luxury fragrances 
among Indonesian customers.

https://www.statista.com/outlook/cmo/luxury-goods/indonesia
https://www.trade.gov/market-intelligence/indonesias-beauty-and-personal-care-market-growth
https://www.statista.com/forecasts/1220024/indonesia-luxury-revenue-skin-care-market
https://www.statista.com/forecasts/1218632/indonesia-revenue-luxury-cosmetics-market
https://www.statista.com/forecasts/1225649/indonesia-revenue-luxury-fragrance-market


[Beauty Landscape of Indonesia] AFFORDABLE BEAUTY

In 2024, the significance beauty 
consumers place on value will 
drive the importance of quality.

The emerging ‘quiet beauty’ 
trend will emphasize the quality 
of ingredients, proven 
effectiveness of products and 
reassurance of simplicity.

Brands like La Roche-Posay, Skintific and Wardah are 
taking the market share significantly in the past few 
years, taking advantage of the huge population of 
Indonesia. 

List of Mass Retailers and Chains ;

Transmart

Sociolla

Guardian

86

50

156

Watson’s

Matahri

Century

157

217

400

https://www.statista.com/outlook/cmo/luxury-goods/indonesia


MWG’s reach extends through many counters in prime and permanent locations and regular 
creative pop-ups in upscale shopping centers, ensuring optimal exposure and accessibility. MWG 
prioritizes staff development through regular intensive training sessions. Looking ahead, MWG 
plans to amplify its online presence and broaden its outreach. This commitment underscores 
MWG's dedication to sustained growth and prominence.

o Permanent Locations

o Promotions

o Beauty Workshops

o Events & Digital Marketing

o Training and Education



PERMANENT LOCATIONS
[What We Do]



[What We Do] PERMANENT LOCATION – Map Galeries Lafayette

FLORAIKU

VCA

HERMES
LA PERLA



[What We Do] PERMANENT LOCATION – Hermes

Galeries Lafayette Pacific Place – Jakarta



[What We Do] PERMANENT LOCATION – Hermes

Galeries Lafayette Pacific Place – Jakarta



[What We Do] PERMANENT LOCATION – Hermes (video)

Galeries Lafayette Pacific Place – Jakarta



[What We Do] PERMANENT LOCATION – La Perla

Galeries Lafayette Pacific Place – Jakarta



[What We Do] PERMANENT LOCATION – La Perla (video)

Galeries Lafayette Pacific Place – Jakarta



[What We Do] PERMANENT LOCATION – Van Cleef & Arpels

Galeries Lafayette Pacific Place – Jakarta



[What We Do] PERMANENT LOCATION – Van Cleef & Arpels (video)

Galeries Lafayette Pacific Place – Jakarta



[What We Do] PERMANENT LOCATION – Floraiku

Galeries Lafayette Pacific Place – Jakarta



[What We Do] PERMANENT LOCATION – Hermes

Sogo Plaza Senayan – Jakarta



[What We Do] PERMANENT LOCATION – Coach

Sogo Plaza Senayan – Jakarta Seibu Grand Indonesia – Jakarta



[What We Do] PERMANENT LOCATION – Coach

Central Grand Indonesia – Jakarta



[What We Do] PERMANENT LOCATION – Jimmy Choo

Sogo Plaza Senayan – Jakarta



[What We Do] PERMANENT LOCATION – Kanebo

Seibu Grand Indonesia – Jakarta



[What We Do] PERMANENT LOCATION – Kanebo

Sogo Pondok Indah – Jakarta



[What We Do] PERMANENT LOCATION – Kanebo

Sogo Tunjungan Plaza IV – Surabaya 



[What We Do] PERMANENT LOCATION – Sensai

Coming soon – Sogo Plaza Senayan – counter image is for reference only



[What We Do] PERMANENT LOCATION – Augustinus Bader

Sogo Plaza Senayan – Jakarta



[What We Do] PERMANENT LOCATION – Molton Brown

Coming soon – Ciputra World Surabaya – counter image is for reference only



PROMOTIONS
[What We Do]



[What We Do] ATRIUMS – Hermes

Metro Plaza Senayan – Jakarta



[What We Do] ATRIUMS – Hermes

Sogo Central Park – Jakarta



[What We Do] ATRIUMS – Hermes

Sogo Plaza Senayan – Jakarta



[What We Do] ATRIUMS – Coach

Sogo Kelapa Gading – Jakarta



[What We Do] ATRIUMS – Coach

Sogo Central Park – Jakarta



[What We Do] ATRIUMS – Van Cleef & Arpels

Galeries Lafayette – Jakarta



[What We Do] ATRIUMS – Floraiku

Galeries Lafayette Pacific Place – Jakarta



[What We Do] ATRIUMS – Jimmy Choo

Sogo Kelapa Gading – Jakarta Sogo Plaza Senayan - Jakarta



[What We Do] ATRIUMS – Kanebo

Sogo Plaza Senayan – Jakarta



[What We Do] ATRIUMS – Kanebo

Main Atrium Plaza Senayan – Jakarta



[What We Do] ATRIUMS – Kanebo

Skybridge Grand Indonesia – Jakarta



BEAUTY WORKSHOPS
[What We Do]



[What We Do] BEAUTY WORKSHOPS

Roadshow partnering with banks to educate 
and give beauty service to the 
Priority members though out 
Indonesia.

Central Jakarta
West Jakarta
South Jakarta
East Jakarta

Bogor city

Bandung city
Garut
Cianjur
Cirebon

Jakarta

Bogor

West Java

Malang
Sidoarjo
Mojokerto
Madura

East Java

Solo
Semarang
Jogjakarta

Central 
Java

East
Sumatra

Medan

Bali Denpasar



[What We Do] BEAUTY WORKSHOPS – Kanebo x Priority Banks



[What We Do] BEAUTY WORKSHOPS – Kanebo x Priority Banks



EVENTS & DIGITAL MARKETING
[What We Do]



[What We Do] EVENTS & DIGITAL MARKETING – Hermes – Sephora E-Comm



[What We Do] EVENTS & DIGITAL MARKETING – Van Cleef & Arpels

Grand Opening – Galeries Lafayette - Jakarta



[What We Do] EVENTS & DIGITAL MARKETING – Van Cleef & Arpels



[What We Do] EVENTS & DIGITAL MARKETING – Van Cleef & Arpels

Grand Opening – Galeries Lafayette – Jakarta



[What We Do] EVENTS & DIGITAL MARKETING – Van Cleef & Arpels

Media Coverage – HighEnd Magazine



[What We Do] EVENTS & DIGITAL MARKETING – Coach



[What We Do] EVENTS & DIGITAL MARKETING – La Perla



[What We Do] EVENTS & DIGITAL MARKETING – Hermes



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo

Sponsored Ads



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo

Influencer Reviews



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo

Influencer Reviews



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo

Influencer Reviews



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo



[What We Do] EVENTS & DIGITAL MARKETING – Floraiku

Ikebana Event with KOLs



[What We Do] EVENTS & DIGITAL MARKETING – Floraiku



[What We Do] EVENTS & DIGITAL MARKETING – Floraiku

Okuzono - KOL event – 6 month exclusive menu until October 2024



[What We Do] EVENTS & DIGITAL MARKETING – Floraiku

Okuzono - KOL event – 6 month exclusive menu until October 2024

THE OMAKAZE EXPERIENCE

Welcome to an immersive dining experience with Floraiku Paris and 
Mayha London. Omakaze is a Japanese form of culinary artistry, 

meaning “I’ll leave it to you” and today the menu has been expertly 
curated by Mayha London’s masterful executive chef, Jurek Wasio. Each 
meticulously created course of sushi and sashimi will bring a symphony 

of flavours crafted with the utmost care and finest ingredients.

FLORAIKU PARIS

Spring River is the latest fragrance launch by French perfume house, 
Floraiku Paris. Created in collaboration with perfumer Alienor Massenet, 

Spring River is inspired by the awakening of nature and the arrival 
of spring. Fresh citrus top notes are blended with a delicate floral heart 

before closing in a cloud of woody musks, recalling the enveloping 
cocoon of winter just past.

Founded in 2017 by Clara and John Molloy, Floraiku Paris is inspired 
by the sophistication and refinement of Asia. Available exclusively 
in Harrods in the UK, Floraiku features three key collections paying 
homage to traditional ceremonies in Asian culture; tea and spices, 

ikebana flowers and incense. 

SPRING RIVER SET MENU

FLORAIKU PARIS

Chirashi Don which consist of fresh salmon, kanpachi and 
maguro, served with a complementary Ebi and Vegetable Tem-
pura; Grilled Salmon, Scallop, and Tamago; Smoked Duck and 
Beef Sukiyaki. End the meal with sweet combination of Mochi 

Ice Cream, Fresh Strawberries and Matcha Cookie Crumbles

Spring River is the latest fragrance launch by French perfume 
house, Floraiku Paris. Created in collaboration with perfumer 
Alienor Massenet, Spring River is inspired by the awakening of 
nature and the arrival of spring. Fresh citrus top notes are 
blended with a delicate floral heart before closing in a cloud of 
woody musks, recalling the enveloping cocoon of winter just 

past.

Founded in 2017 by Clara and John Molloy, Floraiku Paris is 
inspired by the sophistication and refinement of Asia. Available 
exclusively in Galeries Lafayette, Pacific Place Mall, Jakarta. 
Floraiku features three key collections paying homage to tradi-
tional ceremonies in Asian culture; tea and spices, ikebana 

flowers and incense.



[What We Do] EVENTS & DIGITAL MARKETING – Floraiku



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo – Trip to Japan 1/3



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo – Trip to Japan 2/3



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo – Trip to Japan 3/3



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo

Trip to Japan - KOLs



[What We Do] EVENTS & DIGITAL MARKETING – Kanebo

Grand Indonesia Mall



TRAINING AND EDUCATION
[What We Do]



[What We Do] TRAINING AND EDUCATION – Hermes



[What We Do] TRAINING AND EDUCATION – Kanebo



[What We Do] TRAINING AND EDUCATION – Kanebo



E TA

CONTACT US

virlya.budiono@multiwangi.com +62-811-975-666Petojo Utara VII no.50B
Jakarta 10130, Indonesia


